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T'yposa ..
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doyenm kKagedpu mypucmuiHozo, 20menbH020 MA Pecmoparntozo 6iznecy
HauyionaavHozo yHigepcumemy «3anopidvka nojaimexuHika»

THE MODERN ECONOMIC IMPACT OF TOURISM
CYYACHU EKOHOMIYHHUM BIIJIUB TYPU3IMY

ANNOTATION

The article deals with the economic impact of modern tour-
ism on the development of the world economy as a whole.
The GDP growth of the tourism industry is analyzed. While the
tourism industry occupied the third position in the world economy
at the beginning of the 21st century, it is now second only to the
manufacturing industry. Every tenth worker is now employed in the
tourism sector of the world economy. The article also examines the
role of individual states and their contribution to the global GDP
growth of Travel&Tourism; for today they are the countries such
as the USA, China and India. The article also analyzes the tourist
regions and their development in the past year and their develop-
ment trends. UNWTO'’s forecasts for the next ten years are also
shown in the article. Most developing countries are characterized
by rapid growth. The article shows that Travel&Tourism continues
to be one of the world’s largest economic sectors.

Key words: Travel&Tourism, impact, GDP growth, competitive
region , trends.

AHOTALIA

CTatTa npucBSYEHa BUCBITNEHHIO EKOHOMIYHOTO BMMUBY Cy-
YacHOro Typuamy Ha PO3BUTOK CBITOBOI EKOHOMIKM B Liimomy. Mpo-
aHanizoBaHo 3pocTtaHHs BBI1 Typuctcekoi ranysi. Akwo Ha no-
yatky XXI cToniTTa TypucTCcbKa ranysb 3avimana TpeTio Mo3uLito
B EKOHOMIL|i CBITY, TO 3apa3 BOHa NOCTYNaETbCS NLLe BUPOOHWYI
ranysi. KoxxeH gecatvin npautoloumnii 3anHATUA 3apa3 y TypucT-
CbKOMY CEKTOpi CBiTOBOi €KOHOMIKW. Y CTaTTi TakoX PO3rnsHYTO
ponb OKpeMMX OepxaB Ta iXHiN BHECOK B rnobanibHe 3pOoCTaHHs
BBIT TypucTcbhKkOi ranysi; Ha cborogHi ue Taki kpainu, sk CLUA, Ku-
Tan Ta lHais. Takox B CTaTTi NpoaHani3oBaHi TYPUCTCbKi perioHn Ta
X pO3BUTOK Y MUHYNOMY poLi | TeHAEHLiT pO3BUTKY. EBPONENCLKUI
perioH 3anuwaeTbcs NigepoM 3 TYPUCTCbKMX NPUBYTTIB. Y HbOMY
€ OHI 3 HaNKpaLLMX KyNbTYPHUX PECYPCiB Y CBITi Ta NposigHa iH(-
pacTpyKTypa, 0CObnNMBO ANs Ha3eMHOi, MOPTOBOI Ta TYPUCTUYHOI
iHbpacTpykTypn obcnyroByBaHHS.  A3iaTCbKO-TVXOOKeaHChKUi
perioH € ApyrMM HamnbinbLw KOHKYPEHTOCNIPOMOXHMUM perioHoM 3a
PO3BMTKOM TYpU3My, B SKOMY OCOONMBO BUAINAIOTLCA CyOperioHn
MNioeHHO-CxigHa Ta lNiBgeHHa Asis. AMepuKaHCbKUA perioH 3a-
nmae TpeTio no3uuito 3aBasku CLUA, ski reHepyroTb 25% BBIT Ty-
PUCTCBKOro cekTopy. BrnsbKkocxiaHui perioH B LiNOMY € Aye KOH-
KYPEHTOCMPOMOXHUM 3a UiHOM, ane mae npobnemu i3 6esnekoto
Ta MixHapogHoto BigkpuTicTio. MiBaeHHo-Caxapcbka Adpurka Bu-
nepemxae CBIiTOBMN MOKa3HUK 3a PiBHEM 3pPOCTaHHA HaAXOMKEHb
Ta nNpubyTkiB Typmamy. Yepes iCTOPUYHO HWXYMIA PiBEHb EKOHO-

MIYHOrO PO3BUTKY PErioH NPOAOBXKYE CTUKATUCA 3 TPYOHOLLAMU B
ranysi OXOpoOHW 30POB’A Ta ririeHn, 3aranbHoil iHPpPaCcTPyKTypu Ta
eheKTUBHOMO NPOAAXY KynbTYpHUX Ta AinoBuX noisaok. MokasaHi
B CTaTTi TAKOX NporHo3u, siki gae KOHBTO Ha HacTynHi AecsATb po-
KiB. HawwBmawi TeMnu 3poctaHHs y GinbLIoCTi KpaiH, Wo po3BuBa-
toTbcsA. CunbHUM picT BBl Typuamy 3ymoBneHuin mikHapogHuMmm
BUTpaTamy BiABidyBaYiB i BUHMKAE HA Ti KOHKPETHUX (haKTopiB,
Ha sIKi YaCTo BNNMBAIOTb PiLLEHHS YPSAY, SKi BU3HAIOTb BaXIIMBICTb
CEKTOpY, Hanpuknag, nocrnabneHHs Bi3, NOMINWeHHs 3B'A3Ky Ta
iHbpacTpykTypa, 3MeHLIEeHHs 3arpo3 besnewi, TpaHchopmaLlis Ta
PO3BUTOK TYPUCTUYHOI Npono3uuii Towo. B cratTi goBedeHo, Wwo
TYpV3M NPOJOBXYE 3anvLIaTUCa OOHUM i3 HanMbiNbLUMX CBITOBUX
€KOHOMIYHUX CEKTOpIB.

KntoyoBi cnoBa: nogopoxi Ta Typu3m, BNAuB, 3pOCTaHHSA
BBI, KOHKYPEHTHWI perioH, TeHAEeHLUi.

AHHOTALUA

CraTbsi NOCBSILLEHA PACCMOTPEHUIO 3KOHOMUYECKOTO BINAHUS
COBPEMEHHOIO Typu3ma Ha pasBUTUE MUPOBON SKOHOMWKM B Lie-
nom. MpoaHanuavposaHbl pocT BBl Typuctckon otpacnu. Ecnun
B Ha4yane XXI Beka TypucTckast oTpacnb 3aHMmana TpeTbio nosu-
LMo B 3KOHOMMKE MMpa, TO Cernyac OHa yCTynaeT Nnu1Llb Npov3Boa-
CTBEHHOW oTpacnu. Kaxapii AecaTblin paboTaloLmnii 3aHAT cenvac
B TYPUCTCKOM CEKTOPE MMPOBOW 3KOHOMWKW. B cTaTbe Takxke pac-
CMOTPEeHbI Porb OTAENbHbIX FOCYAapCTB U UX BKNad B rnobanbHbli
poct BBI1 TypucTckon oTpacnu; Ha cerogHs 310 Takue CTpaHbl,
kak CLUA, Kutan n Mngns. Takke B cTaTbe npoaHanvavpoBaHbl
TYPVCTCKME PErMOHbI M UX pa3BUTUE B NPOLLIIOM FOA4Y U TeHAEHLMM
nx pa3sutus. MokasaHbl B CTaTbe Takke NPOrHo3bl, KOTOpblE AaeT
IOHBTO Ha cnegytowme gecAtb net. beicTpble Temnbl pocTa npu-
CyLumM GOMbLUMHCTBY pa3BMBAOLLMXCA CTpaH. B ctaTbe gokasaHo,
YTO TYPU3M NPOJOIKAET OCTaBaTbCA OAHUM W3 KPYMHENLIUX MU-
POBbIX 3KOHOMUYECKUX CEKTOPOB.

KntoueBble cnoBa: nyTewwecTBus U TYpusMm, BIMsiHUE, yBEN-
YyeHue BBI1, KOHKYPEHTHBIV PErvoH, TeHAEHLUN.

Formulation of the problem. The modern tour-
ism industry is one of the fastest growing indus-
tries in the world economy and is considered both
as an independent type of economic activity and
as an interbranch complex. As one of the world’s
largest economic sectors, Travel&Tourism creates
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jobs, drives exports, and generates prosperity
across the world. The sector, comprised of a wide
range of industries, aims to serve and support
domestic, international, business and leisure vis-
itors. The main driving force behind tourism de-
velopment is the economic benefits it provides.
That is why it is very important to conduct the
analysis of the impact of tourism to world’s GDP
and to highlight the main tourism trends in the
nearest future.

Analysis of recent studies. A lot of research-
es all over the world are engaged in the solution
of the problem of economic impact of tourism in
modern life, such as Daniel J. Stynes [1], Fletch-
er, J.E. [2], Tyrrell, T.J. [3], Wagner, J.E. [4],
etc. These researchers are paying attention most-
ly to economic impact concepts and methods, but
it is important to show the contribution to glob-
al Travel&Tourism GDP growth at the previous
years.

Previously unresolved parts of a common
problem. The most effective policy and invest-
ment decisions are made with empirical evidence.
WTTC provides the only global comparative ev-
idence base for Travel&Tourism’s economic per-
formance every year. These data empower both
public and private bodies to make sound economic
decisions that can support sustainable and inclu-
sive growth and provide the comparative evidence
to analyze the impacts. With the new statistic
of GDP growth governments across the world are
better able to strategically plan and develop more
effective policies, enhance their decision-making
relating to investment, and further cooperate with
the private sector to ensure the Travel&Tourism
sector provides the greatest opportunities for so-
cieties to prosper.

The aim of this article is to show the modern
economic impact of tourism and the main tourism
trends in the next few years.

The main material. WTTC works to raise
awareness of Travel & Tourism as one of the
world’s largest economic sectors, supporting one
in 10 jobs (319 million) worldwide and generating
10,4% (US $ 8,8 trillion) of world GDP. In 2018,
the Travel & Tourism industry also experienced
3,9% growth, compared to the global economy
(3,2%). One in five new jobs was created by the
industry over the last five years. According to the

Table 1
The GDP growth by world economic sectors
in 2018
Sector GDP growth
Manufacturing 4,0%
Travel&Tourism 3,9%
Construction 3,4%
Retail&Wholesale 3,3%
Healthcare 3,1%
Agriculture 1,8%
Communication 1,7%
Financial Services 1,7%

WTTC’s president, the Travel & Tourism sector
is forecasted to contribute 100 million new jobs
globally over the next ten years, accounting for
421 million jobs by 2029 [5].

Last year, the Travel & Tourism sector grew
faster than the Healthcare (+3,1%); the Infor-
mation Technology (+1,7%) and the Financial
Services (+1,7% ) behind the Manufacturing only,
which grew by 4% (table 1) [5].

Moreover, last year the sector increased its
share of leisure spending to 78,5% (from 77,5%
in 2017) meaning 21,5% (22,5% in 2017) of
spending was on business.

Meanwhile, spending by international visitors
represented only 28,8% of all tourism spending
in 2018 with the remaining 71,2% of spending
coming from domestic visitors. While countries
tend to focus on international tourism given in-
bound revenue through exports, domestic tourism
is an important tool for regional economic growth
and development [6].

In terms of the countries’ share of contri-
bution to global Travel & Tourism growth last
year, two countries dominated; one quarter (25%)
came from China while the USA provided a fur-
ther 12% . Other major contributors include India
with a 6% share, while Turkey, France and Ja-
pan each contributed 4% to the sector’s growth
in 2018 (Picture 1).

Europe and Eurasia remains the most compet-
itive region when it comes to Travel&Tourism.
The region is home to six of the top 10 scoring
economies. It has some of the best cultural re-
sources in the world and leading infrastructure,
especially for ground, port and tourist service in-
frastructure. The region also has the world’s best
enabling environment and Travel&Tourism pri-
oritization. Despite its maturity, the region was
also the most improved region since 2017, with
the greatest average improvement resulting from
price competitiveness, air transport infrastruc-
ture and ICT readiness. While Western, South-
ern and Northern Europe remains the competitive
core of the region, the Balkans and Eastern Eu-
rope and Eurasia subregions showed the highest
average TTCI score growth [7].

Asia-Pacific is the second-most competitive
region in terms of Travel&Tourism. Japan (4th)
leads the region in overall score, while Bangla-
desh (120th) had the greatest improvement. The
region boasts of the best combination of natural
and cultural resources, including the highest re-
gional performance for the Cultural Resources
and Business Travel subindex. Asia-Pacific boasts
the world’s most impressive air transport infra-
structure and is clearly investing in its ground,
port and tourist service infrastructures, in which
it showed the greatest regional improvement.
Eastern Asia-Pacific remains by far the most
competitive subregion in AsiaPacific, while South
Asia is the most improved since 2017.

The Americas are the third-highest scoring
region on the TTCI, with the United States hold-
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ing its position as the region’s top scoring
economy and Bolivia (99th to 90th) show-
ing the most improvement. Countries in
the Americas often rely on their natural

assets to generate tourism but are often

challenged by lower scores for enabling
environments. In particular, the region
suffers from the lowest average scores
for business environment and safety and
security, with the latter mostly due to the
crime rates. The Americas improved most
on ICT readiness and price competitive-
ness, with South America leading in over-
all TTCI growth [7].

45%

B USA E China B France B Turkey [ Japan B Rest of world E4India

The Middle East and North Africa re-
gion has the third-best improvement in av-
erage TTCI scores since 2017. The United
Arab Emirates (33rd) is the only region-
al economy to make it into the top 25%, while
Egypt (65th) is the most improved since the last
edition of the index. The more developed Arab
Gulf States and Israel (57th) score well for en-
abling environment and infrastructure pillars,
while North Africa does better on natural and
cultural resources. Overall, the region is very
price competitive, but has challenges with terror-
ism-related safety and security and international
openness. These might be just some of the under-
lying reasons why the region scores lowest for the
Natural and Cultural Resources subindex [7].

Sub-Saharan Africa outpaces the global aver-
age for growth in tourism receipts and arrivals,
with the island nation of Mauritius (54th) out-
scoring last year’s top performer South Africa
(61st) to rank as top scorer in the region. Due to

Picture 1. Contribution to global Travel&Tourism
GDP growth, 2018 [5]

historically lower levels of economic development,
the region continues to face difficulties in health
and hygiene, overall infrastructure and the ef-
fective selling of cultural and business travel.
In the face of this, however, Sub-Sharan Africa
shows great untapped potential for natural tour-
ism, which can be better utilized with more de-
velopment and investment. Some of the region’s
greatest improvements came from areas where it
traditionally has trailed, including ICT readiness,
international openness and price competitiveness.
Lesotho (128th to 124th) had the greatest growth
in score since 2017; however, it was the average
growth in the economies of Western Africa that
generated the most subregional improvement [8].
Travel&Tourism’s contribution to regional econo-
mies shows the GDP growth (picture 2).
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Picture 2. Subregional Travel&Tourism GDP growth, 2018 [6]
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WTTC looks at the economic impact of Travel
& Tourism across 185 countries, in terms of the
major indicators of GDP contribution, employ-
ment, visitor exports, and government expen-
diture investment. This allows for comparisons
across countries, now and over the next ten years.
The league tables below (tables 2, 3) highlight a
selection of the interesting results from the latest
data, showing the countries which are performing
the best and expected to grow the fastest.

Table 2
Travel&Tourism total contribution to GDP [6]
No Country U280$11§N Ne Country U2S(§IS2]§N
The United
1 States of 1595,1 | 1 China 3017,0
America
The United
2 China 1509,4 | 2 States of 2084,9
America
3 Japan 367,7 | 3 India 511,9
4 Germany 344,8 | 4 Japan 437,1
Tﬁfnggé’iﬁd 310,9 | 5| Germany | 400,4
6 Ttaly 274,9 | 6 K‘fﬁé&%‘iﬂ 380,6
7 France 265,8 | 7 France 322,3
8 India 247,3 | 8 Italy 322,1
9 Spain 211,0 | 9 Mexico 296,0
10 Mexico 209,4 |10 Spain 270,8

So, we can see that the most contribution to
GDP belongs to India, which can managed the
third place in 2029.

Table 3
Top 10 largest countries ranked
in terms of Travel&Tourism total contribution
to employment [7]

Relative terms cre;\tlgtii Ji)oyb%, &T
0 a— 0,
Ne Country Tizl’ll‘ ?osb S/o of | ™ 5018-2029
] (in 000’s)
1 China 10,3 41,515
India 8,1 10,327
The United
3 States of 9,2 2,658
America
4 Indonesia 10,3 5,530
5 Mexico 17,8 2,728
6 | The Philippines 20,2 2,550
7 Brazil 7,5 1,316
8 Thailand 15,9 2,240
9 Germany 12,0 127
10 Japan 6,9 408

The world’s fastest growing countries in terms
of Travel&Tourism GDP are dominated by emerg-
ing and developing economies. This showcases
the sector’s ability to spread its benefits widely
across the world and the opportunities that tour-
ism brings as a tool for development. In effect,

Ethiopia (+48,6%), Ecuador (+21,6%), Saint
Kitts and Nevis (+16,8%), Egypt (+16,5%) and
Turkey (+15,0%) led the world for Travel&Tour-
ism GDP growth in 2018 [6].

In most of the fastest growing countries, strong
Travel&Tourism GDP growth has been driven by
international visitor spending and comes on the
back of particular factors that are often influenced
by government decisions that recognise the impor-
tance of the sector, such as visa relaxation, im-
proved connectivity and infrastructure, rebound
from security threats, transformation and develop-
ment of the tourism offer etc. The table 4 shows in
which countries the contribution of Travel&Tour-
ism to GDP growth will fastest from 2019-2029.

Table 4
Travel&Tourism GDP 10-years real growth [6]
Ne Country Annualised, %
1 Qatar 7,8
2 Myanmar 6,9
3 India 6,8
4 China 6,6
5 Azerbaijan 6,4
6 Anguilla 6,3
7 Uzbekistan 6,2
8 Benin 6,1
9 Bangladesh 6,1
10 Kyrgyzstan 6,1

Travel&Tourism’s growth in 2019 is expected
to remain resilient despite a slowing global econ-
omy. The forecasts point to a 3,6% expansion for
Travel&Tourism, faster than the expected global
economy growth of 2,9% (table 5).

Future growth for the sector will be driven by
continued visa relaxation and currency deprecia-
tions, both helping to attract higher numbers of
international visitors. The continued rise of mid-
dle-class households will also make a significant
contribution. With over 50% of the global popu-
lation now categorized as “middle class” or “rich”,
more and more people can afford to travel [9].

Conclusions. Tourism can enhance economic
growth and can also benefit from the growth.
Travel&Tourism is continued to be one of the
world’s largest economic sectors. It outpaced
overall economy growth for the eighth consecu-
tive year. The sector has accounted for one in five
of all net new jobs created across the world over
the past five years. The forecasts show that there
will be 100 million additional jobs created across
the world over the next ten years in Travel&Tour-
ism. This means that one in every four new jobs
will be created by the sector over the next decade.

Asia-Pacific was the strongest-growing re-
gion in terms of Travel&Tourism GDP in 2018,
followed by Africa. China alone contributed one
quarter of global Travel&Tourism growth last
year. This trend is being followed next few years.

The Travel&Tourism industry is certain-
ly changing and developing in a wide variety
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Table 5
Estimates & forecasts [7]
V) o,
World USSBN | of total | growth | USSBN | 200 | Growth %
Direct contribution to GDP 2750,7 3,2 3,6 4065,0 3,5 3,6
Total contribution to GDP 8811,0 10,4 3,6 13085,7 11,5 3,7
Direct contribution to employment 122,891 3,8 2,2 154060,0 4,3 2,1
Total contribution to employment 318,811 10,0 2,9 420659,0 11,7 2,5
Visitor exports 1643,2 6,5 4,0 2483,9 7,2 3,8
Domestic spending 4060,1 4,8 3,5 6031,9 5,3 3,7
Leisure spending 4475,3 2,5 3,8 6780,7 2,8 3,9
Business spending 1228,0 0,7 3,0 1735,1 0,7 3,2
Capital investment 940,9 4,4 4,4 1489,5 5,0 4,2

of ways. No one can predict the future, but the 5.
trends above have already started to make an im-
pact, and we can expect them to continue growing

in prominence in the years ahead.
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